December 18, 2015

151 Vapes
2807 S. 14" &t
Abilene, TX 79605

Dear 151 Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents 151 Vapes advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an espectally serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

1 http:f'iﬁrstfocus.org/resourccs}reporbfthe-new-joe~camel-in~y0ur-pantry—marketing—]iquid-nicotine-to—
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site I/ General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? http:f!ﬁrst’focus.org/resourcesfreportfthe-new-joe—camel-in»your—pantly—marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



Edward J. Markey
United States Senator

Jack Reed
United States Senator

Al Franken
United States Senator

Barbara Boxer
United States Senator

Attachment

Sincerely,

Sherrod Brown
United States Senator

Richard Blumenthal
United States Senator

Jeff Merkley
United States Senator

Richard J. Durbin
United States Senator
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December 18, 2015

Al Vapor
1455 NW 107" Ave
Doral, FL 33172

Dear Al Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Al Vapor advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.”> Children do not understand that liguid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highlty objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntartly stop your online
marketing practices. You may address any guestions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

* http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-fiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Affordable Juice
748 Oliver St
North Tonawanda, NY 14120

Dear Affordable Juice:

It has come to our attention that numerous. liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Affordable Juice advertising liquid nicotine in this manner (see attachment).
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Affordable Vaping
748 Oliver St
North Tonawanda, NY 14120

Dear Affordable Vaping:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Affordable Vaping advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children,

Nicotine’s dangerous and addictive properties are well documented. Liguid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands. whose contents have
a flavorful smell and taste *

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices, You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 htp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Affordable Vapor
1020 NE Pine Island Rd. Unit 203
Cape Coral, FL 33%09

Dear Affordable Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Affordable Vapor advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-haif teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do. not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:f!ﬁrstfocus.org/resources;’reportfthe-new-joe-camel—in-your—pantry-marketing-[iquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PC1.pdf.

3 http:;’!ﬁrstfocus.org/resourcesz’reportfthe-new-joe-came[~[n—your-pantry-marketing-[iquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

All About Vapor
4631 Airport Blvd. Suite 122
Austin, TX 78751

Dear All About Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents All About Vapor advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: hittp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 hitp://www preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy~and-cereal-brands/ at 3.
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December 18, 2015

Anarchy Vapor
455 S. Mineral St
Keyser, WV 26726

Dear Anarchy Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Anarchy Vapor advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomuting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:f‘;’firstfocus.orgfresourcesz‘reportfthe—new-joe-camel—in-your—pantly-marketing—]i-quid-nicotine-to—
children-with-candy-and-cereal-brands/.

: http:/;'“mv.preventchildinjury.orgf’resourcesfsitelf’GeneralfMediaGuidestiquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http://firstfocus.org/resources/report/the-new-j oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

ANT Vapes
2207 Fleming Rd.
Greensboro, NC 27410

Dear ANI Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents ANI Vapes advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereai-brands/.

? hitp://www.preventchildinjury.org/resources/site  /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf,

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Apple Valley Vapor
17993 US Highway 18 Ste 3
Apple Valley, CA 92307

Dear Apple Valiey Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Apple Valley Vapor advertising liquid nicotine in this manner (see
attachment).’ This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: htlp:h’f']rs‘rfocus,org/resourcesfreportf‘the-ilew-joe«camei-i.n—your-pantry—marketing-!iquid-nicotine-to—
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site | /General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

; http:x'fﬁrstfocus.org/resnurcesfreport!the—new-joe-camel-in-your«pantry-marketing-l iquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18,2015

Arvada E Cigs, LLC
6125 Garland St.
Arvada, CO 80004

Dear Arvada E Cigs, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Arvada E Cigs, LLC advertising liquid nicotine in this manner (see
attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented, Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

3 http:lfﬁrstfocus.orgfresourcesx’reportfthe-new-joe-camc]-in~y0ur-pa-n.try—marketing-] iquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Bear’s Mountain Shine
Laurel Fork, VA 24352

Dear Bear’s Mountain Shine:

It has come to our aftention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Bear’s Mountain Shine advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: hitp:;’fﬁrstfocus.orgfresourcesfreport:’the-new-joe~came]—in-your—pantly—marketing»liqnid—nicotine»to-
children-with~candy-and-cereal-brands/.

2 hitp://www.preventchildinjury.org/resources/site [/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

° http:!fﬁrstfocus'.orgh‘esourcesfreportfthe-new-joe—camel—in-your—pantry—marketing»!iquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Black Widows Vapor
Houston, TX 77005

Dear Black Widows Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Black Widows Vapor advertising liquid nicotine in this manner {see
attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heatrt rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:;’fﬁrs_tf'ocus.orgfresources/reporﬂthe-newnjoe-camel-in-your-pa11try-marketing-]iquid-nicotine-to-
children-with-candy-and-cereal-brands/. '

? http:ffwww.preventchi]dinjury.Org/resourcesfsite1;’Gencra]z‘MediaGuidestiquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

: http:!fﬁrstfocus.orgfresourcesfreportz‘the-new-joe—camel-in—your-pantry-marketing-liquid—nicotine~t0—
children-with-candy-and-cereal-brands/ at 3. .
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December 18, 2015

Bmore Vapes
905 Light Street
Baltimore, MD 21230

Dear Bmore Vapes:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Bmore Vapes advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utiiize the names and images of well-known
products that appeal to children are highty objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http:ffﬁrstfocus.0rg/resourcesfreportfthe—new-joe-camelwin—your-pal.itry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCL.pdf.

} hitp:/firstfocus.org/resources/report/the-new-j oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Boit Cigs
527 W. Paulson St
Lansing, MI 48906

Dear Bolt Cigs:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Bolt Cigs advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that lquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: hltp:ﬁﬁrstfocus.org/resourceslreportfthe-new—joe-camel-in-you1'-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http:h’ﬁrstfocus.org/resourcesircpor‘tfthe-new-j0e-camel—in-your-pantry-marketing-liquid-nicotine-to—
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

BonZer VapeZ
14975 N. Nebraska Ave, Suite 3
Tampa, FL 33613

Dear BonZer VapeZ:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents BonZer VapeZ advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a Aavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 htip://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Bootleg Vapors
Warren, Ml 48093

Dear Bootleg Vapors:

It has come to our aftention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Bootleg Vapors advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavortul smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may viclate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew_Cohen@markey.senate.gov.

: hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCILpdf.

} http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
chitdren-with-candy-and-cereal-brands/ at 3.



FLANDY & UM JLAYORS »
PREMILM ELAYCRS Atomic Firenai

CAPFENATED B LIULES - Urer Prices £0.40

LOFFEE FLAVORS

CUSIOMER FLAVORS Pegdiuct Trode ATOLMT.RIRESALLS.¢

NESSTRT FLAVORS

DISGOUNTED LAV S Hefie Sze® Pieane choose an cenen
URMNK FLAVORS Flavor Svenath® Fease choot an ooticn
[~ e i sy T - R ——
Mg it Sweeler Pease choose an oifon =
s mﬂ Sour Fowe* Bleana thoose an toten v
bake dMeniner Pt chooss an sahin *
FRUIF FLAYORS FOAGEASES B ris chisses an tedn

FNERGY DRI
TLAVORS

FOOD FLAVORS.

L CHLAMFLAVORS Mooz Amourt Eassee ehioose an apben

TLAVORS o

MOUNSHINE FLAVORS PeAtrvna
Are youte 9ok g 2 e g up, T alomii Sretl e-bejtic s ey oo e gl The pars by
HEWFLAVDRS Ml Wit kg
RN DAR
SEASONAL FI AVRRS

SNACK FLAVORS




December 18, 2015

Central Vapors
3733 E. University Dr. Ste 330
McKinney, TX 75069

Dear Central Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Central Vapors advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop vour online
markeling practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:z’;’ﬁrstfocus.org/resourcesr’repom’themew—joe-camel-in-your—pantry—marketing-Eiquid~nicotine-to~
children-with-candy-and-cereal-brands/.

. http://www preventchildinjury.org/resources/site 1 /General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http:lf‘ﬁrstfocus.orgfresourcesx'report!the-new-joe-camel-in-you1‘»pant1y-marketing-liquid-nicotine—to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Chi-Town Vapers
528 North York Rd -
Bensenville, IL 60106

Dear Chi-Town Vapers:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Chi-Town Vapers advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:h’ﬁrstfocus.org/resourccsfreporb’the~new-joe-camei-in-your—pantry—marketing-liquid—nicotine—to—
children-with-candy-and-cereal-brands/.

? hittp://www.preventchild imjury.org/resources/site |/General/MediaGuides/Liquid-Nicotine-Toalkit-
Media-Guide-PCl.pdf,

’ http:!fﬁrstfocus.orgfresourcesi’reportfthe-new—joe-camel«in-your-pantry—marketing-tiquid—nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18§, 2015

Ciggystick
2100 Baird Farm Rd
Arlington, TX 76006

Dear Ciggystick:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotinie products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Ciggystick advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
inay be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and et us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:ffﬁrstfbcus.org/resourcesfreporb’the-ncw-joe-camel-in-your~pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/L iquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

* htp:/firstfocus.org/tresources/report/the-new-j oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Cool Breeze Vapor, LLC
2401 Washington Ave
Evansville, IN 47714

Dear Cool Breeze Vapor, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Cool Breeze Vapor, LLC advertising liquid nicotine in this manner (see
attachmcnt)_.' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices,
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http:f’fﬁrstfocus.org;’resourcesfreporUthe»new-joe—camel—in-your»pantry-marketing-liquidunicotine-t&
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

! hetp:/firstfocus.org/resources/repoit/the-new-joe-camel-in-your-pantry-marketin g-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

CravinVapes
6742 E. State Blvd
Fort Wayne, IN 46815

Dear CravinVapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents CravinVapes advertising liquid nicotine in this manner (see attachment).! This
adverlising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.”> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.®

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/fﬁrstfocus.-0rg/resourcesfreportfthe-new-joc-camel-in-your«panﬁy-markeling-liquid~nicotine-t0-
children-with-candy-and-cereal-brands/.

2 http:fx’www.preventchildinjmy.org/resourcesa’site1f’GeneralfMediaGuidestiquid-NicoLine-Too[kit-
Media-Guide-PCLpdf.

: http:ffﬁrs_tfocus.0rg/resou1‘ces;'reportfthe-new-joe~camel-in-y0ur~pantry-marketing-liquid-nic-otine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

De-Ja Juice
7230 Gateway Bast STE-G
El Paso, TX 79915

Dear De-Ja Juice:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents De-Ja Juice advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:fx‘ﬁrstfocus.org/resourcesfreportfthe-newujoe-cameI-in—your~pant1y-marketing-liquid—nicotine—to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resowrces/site | /General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

: ht’rp:f‘f’ﬁrstfocus.org/resourcesr’repmﬂthe-new—joe-camel-En~y0ur—pantry-marketing-liquid-nicotine-to«
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Desert Vapors, LLC
Palm Desert 73140 Highway 111 Ste. 5
Palm Desert, California 92260

Dear Desert Vapors, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Desert Vapors, LLC advertising liquid nicotine in this manner (see
attachment).1 This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn {o liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8§, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

' hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClpdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Detroit’s Premier Vapor Co.
38429 Grand River Ave.
Farmington Hills, M1 48335

Dear Detroit’s Premier Vapor Co.:

1t has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Detroit’s Premier Vapor Co. advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
praducts that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:f’f‘ﬁrstfocus.org/resources!reportfthe—-new-joe»camel-in-your-pantly-marketing—liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www.preventchi [dinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

* http://firstfocus.org/resources/ report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

DFW Vapor
PO Box 295924
Lewisville, TX 75029

Dear DFW Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents DFW Vapor advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:ﬁﬁrstfocus.o_rg/resoul‘cesr’reportx’the-new-joe—camf:l«in-your~pant:y—marketing—[iquid~nicotine~t0-
children-with-candy-and-cereal-brands/.

? http:f;’www.preventchildinjuly.orgfresourcesfsitela’GeneraUMediaGuidestiquid~Nicotine—Too[kit—
Media-Guide-PCIL.pdf.

y http://firstfocus.org/resources/report/the-new-j oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

DIY Flavor Shack
3231 N. Decatur Blvd #134
Las Vegas, NV 89130

Dear DIY Flavor Shack:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal. and other foods and drinks. A recent report by the child advocacy organization First
Focus documents DIY Flavor Shack advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotfine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.?> Children do not understand that liquid nicotine is a poisen. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

' http:/ffirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine- Toolkit-
Media-Guide-PCl.pdf.

* hetp://firstfocus.org/resources/teport/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with~-candy-and-cereal-brands/ at 3,
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December 18, 2015

Doctor E Juice
4411 NW 50" St
Oklahoma City, OK 73112

Dear Doctor E Juice:

1t has come to our attention that numerouns liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Doctor E Juice advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smeil and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

’ hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

} http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

DodgeVapor
132 Christiana Mall
Newark, DE 19702

Dear DodgeVapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents DodgeVapor advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is-a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:f’f'ﬁrstfocus.org/resourcesz’reportf’the~new-joe-camel—in-your-pa11try~mal-keting—liquid—nicotine-to—
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

; http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Dorsett Vapor, LLC
11646 Dorsett Rd
Maryland Heights, MO 63043

Dear Dorsett Vapor, LLC:

1t has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Dorsett Vapor, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially sertous threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may vielate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew_Cohen@markey.senate.gov.

" hetp://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liguid-Nicotine-Toolkit-

- Media-Guide-PClpdf.

’ http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Drip-n-Rip Vapes
1200 E. Palm Valley Blvd. #1196
Round Rock, TX 78664

Dear Drip-n-Rip Vapes:

It has come to our attention that numerous liguid-nicoting manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Drip-n-Rip Vapes advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be atmed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will veluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:/ffirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp//www.preventchildinjury .org/resources/site1/General/Medj aGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

} http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

EC Smokes
138 Midland Ave
Garfield, NJ 07026

Dear EC Smokes;

It has come to our attention that humerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents EC Smokes advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http:/Awww.preventchildinjury org/resources/site | /General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf,

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

E-cig Outpost
3107 Bridge Avenue int.
Pleasant, NJ 08742

Dear E-cig Qutpost:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents E-cig Outpost advertising liquid nicotine in this manner (see attachment).]
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

’ http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Ecigared
4779 NW 103" Ave
Sunrise, FL 33351

Dear Ecigared:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Ecigared advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.?> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and Iet us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

* http://firstfocus.org/resources/ report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

ecigExpress
1321 Cornwall Ave
Bellingham, WA 98225

Dear ecigExpress:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents ecigExpress advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste ?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey .senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Ecigg
6212 Ridge Ave
Philadelphia, PA 19128

Dear Ecigg:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks, A recent report by the child advocacy organization First
Focus documents Ecigg advertising liguid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

" http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/. .

* http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

E-Cloud Vapes
2380 Laurens Rd
Greenville, SC 29607

Dear E-Cloud Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents E-Cloud Vapes advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www.preventchildinjury.org/resources/site |/General/MediaGuides/Liquid-Nicotine-ToolKit-
Media-Guide-PCl.pdf.

3 http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

eJuicelly
16000 Kaplan Ave
City of Industry, CA 91744

Dear eJuiceFly:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liguid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents eJuiceFly advertising liquid nicofine in this manner (see attachment).” This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smelt and taste:

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey senate.gov.

! nttp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toclkit-
Media-Guide-PCI.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



R

ECogaretle wires F Cigarette Julte Packs F Cigarette Starier Kt F Cigarette Accesrories
i) Doublemint Flavar ejuice
-

: Doublemint ;

Price; $9.99

Available Options

Hentioe Dersay



December 18, 2015

Eleaf US, Inc.
16 Technology Dr. Suite 118
Irvine, CA 92618

Dear Eleaf US, Inc.:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Eleaf US, Inc. advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-ToolKit-
Media-Guide-PCl.pdf.

* hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

E-liquid Mart
333 W. Garvey Ave. Suite 445
Monterey Park, CA 91754

Dear E-liquid Mart:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents E-liquid Mart advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224.2742 or Andrew_Cohen@markey.senate.gov.

! http:ffﬁrstfocus.org!resourcesfreportfthe-new—joe-camel-in»your-pantry-marketing—liquid-nicotine«to-
children-with-candy-and-cereal-brands/. '

2 http:a’fwww.preventchildinjuxy.org/resourcesz’ site 1/General/MediaGuides/Liquid-Nicotine-Tcolkit-
Media-Guide-PClL.pdf.

3 http:z’fﬁrstfocus.orgfresourcesireporﬁthe-new—joe-camel—En-your-pantry-marketingaliquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

eLiquid.com
23810 Via Del Rio, Suite C
Yorba Linda, CA 92887

Dear eLiquid.com:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents eLigunid.com advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will votuntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



elLiquid.com ,
< el
Sral B B
Fish eluice - Swedish Fish
$20.00

Feah Gumen Candy

Ein - 4mg

eLiquid.com

Image coming soon



December 18, 2015

Eliquidwest
2538 Barbour Rd
Valley Springs, CA 95252

Dear Eliquidwest:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Eliquidwest advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen{@markey.senate.gov.

" http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to~
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Elite Puffs
2852 Delk Rd. Suite 204
Marietta, GA 30067

Dear Elite Puffs:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored hiquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Elite Puffs advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as littie as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liguid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-~cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf. '

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Elix Vapor
9750 Walnut St. #158
Dallas, TX 75243

Dear Elix Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Elix Vapor advertising liquid nicotine in this manner (see a‘ttac:hmf:nt).1 This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel- m-your—pantry -marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site [ /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Endless Vapor
4391 Alpine NW
Comstock Park, M1 49321

Dear Endless Vapor:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Endless Vapor advertising liquid nicotine in this manner (see attachment),’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liqud
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

" http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with~-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/ MediaGuides/Liquid-Nicotine-Tooikit-
Media-Guide-PCl.pdf.

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

EVape.us
83 Geneva Dr., #621776
Oviedo, FL 32762

Dear EVape.us:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents EVape.us advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavortul smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey .senate.gov.

' tpe//firstfocus.org/resources/report/the-new-joe~-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCL.pdf.

® htip://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Evergreen Vapor Online Store
8012 South Tacoma Way #27
Lakewood, WA 98499

Dear Evergreen Vapor Online Store:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Evergreen Vapor Online Store advertising liquid nicotine in this manner (see
attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.®

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

’ hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liguid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Exhale Vapors Wholesale
2191 Tamiami Trail
Port Charlotte, FL 33948

Dear Exhale Vapors Wholesale:

1t has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using reco gnizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Exhale Vapors Wholesale advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.®

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
2242742 or Andrew Cohen@markey.senate.gov.

1 http:!fﬁrstfocus.orga’resourcesfreportfthe-new-joe-camel-in—your-pantry-marketing-!iquid-nicotine—to-
children-with-candy-and-cereal-brands/.

2 http:/Awww.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http:ﬁﬁrstfocus.org/_resourcesfreporta’tl*le«new-joe»camel-in—your»pantry—marketing—liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Finger Lakes Vapes
7-32 Main St. Suite 108
Waterloo, NY 13165

Dear Finger Lakes Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Finger Lakes Vapes advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are weil documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Childten do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that-appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

* http/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Flavorful Vapors
PO Box 706
Hampton, NH 03844

Dear Flavorful Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cercal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Flavorful Vapors advertising liquid nicotine in this manner (see atiachment).”
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liguid
aicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liguid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices,
Additionalty, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:f’;‘ﬁrsthCus.org/resourcesfreport!the-new-joe—camel—in—your—pantry-marketing—liquid—nicotine-to-
children-with-candy-and-cereal-brands/.

? http:ffmvw.preventchildinjury.orga’resourcesfsite1fGeneralfMediaGuidesf’Liquid-N icotine-Toolkit-
Media-Guide-PCLpdf.

! http:ffﬁrstfocus.org/resourcesfreportfthe-new—joe-camel—in—your—pantry—marketing—liquid-nicotine~to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Fluid E-Hookah, LLC
1021 S. Rogers Circle, Suite 9
Boca Raton, FL 33487

Dear Fluid E-Hookah, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Fluid E-Hookah, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these pracfices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:ﬁﬁrstfocus.orga’resourcesfreportfthe—new-joe«camel-in-your—pantry-marketing—liquid-nic.otine-to-
children-with~candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http:/Hirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-n icotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Fog City Vapors/Lab Werks, LLC
6363 Christie Ave. #701
Emeryville, CA 94608

Dear Fog City Vapors/Lab Werks, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Fog City Vapors/Lab Werks, LLC advertising liquid nicotine in this manner
(see atta.chment).1 This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? htp://www.preventchildinjury org/resources/site 1/ General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Fort Vape/The Digital Emporium
5911 N. Clinton St
Fort Wayne, IN 46825

Dear Fort Vape/The Digital Emporium:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Fort Vape/The Digital Emporium advertising liquid nicotine in this manner
(see attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site { /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

} http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3,
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December 18, 2015

Fresh Vapes
1640 Camino Del Rio N.
San Diego, CA 92108

Dear Fresh Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Fresh Vapes advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat fo children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-Hquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 htp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Fumizer LLC
7308 Laurel Canyon Blvd
North Hollywood, CA 91605-3710

Dear Fumizer LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Fumizer L1.C advertising liquid nicotine in this manner (see attachment)."
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! httpe/firstfocus.org/resources/report/the-new-joe-camei-in-your-pantry-marketing-liguid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury .org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Good Vapes
10677 E. Northwest Hwy, Suite 450
Dallas, TX 75238

Dear Good Vapes:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Good Vapes advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death. Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
2242742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to~
children-with-candy-and-cercal-brands/,

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toclkit-
Media-Guide-PCl.pdf.

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December I8, 2015

Goodluice
522 W. Mondamin St.
Minooka, IL 60447

Dear GoodJuice:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Goodluice advertising liquid nicotine in this manner (see attachment).” This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online

.marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

> hitp://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Gorilla Vapes
305 Lacey Rd
Forked River, NJ 08731

Dear Gorilla Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Gorilla Vapes advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat o children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws, Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-maiketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

* http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Grand Rapids E-Liquid
5355 Northland Dr. STE D
Grand Rapids, MI 49525

Dear Grand Rapids E-Liquid:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Grand Rapids E-Liquid advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that Hquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! nttpe/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp-//www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

* httpi//firstfocus.org/resources/repori/the-new-joe-cammel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Greenman ejuice
1710 Route 9
South Glens Falls, NY 12803

Dear Greenman ejuice:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Greenman ejuice advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

? http:/Hirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Gypsy Vape
5602 Baltimore National Pike Suite 101
Catonsville, MD> 21228

Dear Gypsy Vape:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Gypsy Vape advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liguid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCEpdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to~
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Haboob Labs
389 N. Corsica Place
Chandler, A7 85226

Dear Haboob Labs:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Haboob Labs advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aired at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by Jannary 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

® http://www.preventchildinjury.org/resources/site I /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Happy Cloud Vaping, LLC
5475 Honeycutt Rd
Fort 8ill, OK 73503

Dear Happy Cloud Vaping, LL.C:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Happy Cloud Vaping, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Heavy Vape
106 S. Bryant Ave
Edmond, OK 73034

Dear Heavy Vape:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Heavy Vape advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properﬁes are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluiitarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew_Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf,

* http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

High Desert Vapes
4118 Central Ave. SE, Suite D
Albuquerque, NM 87108

Dear High Desert Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents High Desert Vapes advertising liquid nicotine in this manner (see attachment)."
This advertising appears to be aimed at younger smokers and even children,

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that vtilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCEpdf.

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Hookah Pen Central/Smokescreen Ventures
210 Pine St. Suite 206
Manchester, CT 06042

Dear Hookah Pen Central/Smokescreen Ventures:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, brealfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Hookah Pen Central/Smokescreen Ventures advertising liquid nicotine in this
manner (see attachment).' This advertising appears to be aimed at younger smokers and even

children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.® Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew _Cohen@markey.senate.gov.

! http:J’;’ﬁrstfocus.org/resourcesfreportfthe—new-joe-camel-in-your—pantry-marketing—liquicl-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/| Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf. '

3 hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



HOOKANSEN

C E N T R AL

E Skittles Flavored E-Liquid

- > R

AFALLABIITY % £T0%
5499 b

RELATED PRODUCTS

wher You Order Fiom HPL.

Eveal Stox 300



December 18, 2015

Hydra Lifestyle
3504 College Blvd
QOceanside, CA 92056

Dear Hydra Lifestyle:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Hydra Lifestyle advertising liquid nicotine in this manner (see a‘rtachrnent).1
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may viclate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen(@markey.senate.gov.

! hitp:/irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Infinity Vapers
1442 Airline Dr.
Bosster City, LA 71112

Dear Infinity Vapers:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Infinity Vapers advertising liguid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.®

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Innovations Group USA
1252 Terrystone Court
Weston, FL 33326

Dear Innovations Group USA:

Tt has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Innovations Group USA advertising liquid nicotine in this manner (see
attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection faws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. Yon may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

' ht‘tp:f'fﬁrstfocus.orgfresourcesh‘eportfthe—ncw-joe-camel—in-your-pantry-marketing—iiquid—nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/sitel/ General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http:z’fﬁrstfo(:us.org/resourcesfreportf’the-new-joe-camel-in-your—pantry-marketing—quui‘d-nicotine-to—
children-with-candy-and-cercal-brands/ at 3.
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December 18, 2015

Innovative Smoking
152 Stratford Dr
Bloomingdale, 1L 60108

Dear Innovative Smoking:

It has come to our attention that numerous liquid-nicoting manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Innovation Smoking advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liguid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful sinell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew_Cohen{@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCIpdf.

* hitp:/Airstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Interstate Vapor
340 Delaware Ave
Delmar, NY 12054

Dear Interstate Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Interstate Vapor advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp:/Awww.preventchildinjury. org/resources/site I/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

* hup://irstfocus.org/resources/report/the-new~joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

It’s A Reality Check!!!
FL

Dear It’s A Reality Check!!!:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents It’s A Reality Check advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:ﬁﬁrstfocus.orgh‘esourcesfreportfthe-new-joe-camel—-in-yo‘ur—pantry—marketing—liquid-nicotine-to»
children-with-candy-and-cereal-brands/.

2 http://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

It’s Vapor, Inc.
2332 Jackson St.
Oshkosh, WI 54901

Dear It's Vapor, Inc.:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents It’s Vapor, Inc. advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws, Please respond to
this leiter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? htp://www.preventchildinjury org/resources/site/General/ MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PC.pdf.

* http:/firstfocus.org/resources/report/the-new-i oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Jar Juice Vapes
3317 Wayfield Dr. Suite #3
Johnson City, TN 37601

Dear Jar Juice Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Jar Juice Vapes advertising liquid nicotine in this manner (see a‘rtac:hment).l
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resourcesfreport/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

? http://www.preventchildinjury org/resources/site1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Jay’s Awesome E-Juice
3612 S. Irby St
Florence, SC 295035

Dear Jay's Awesome E-Juice:

1t has come to our attentton that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Jay’s Awesome E-Juice advertising liquid nicotine in this manner (see
a’ctachrnen‘f).I This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Juicebub
Nashville, TN 37203

Dear Juicebub:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent repost by the child advocacy organization First
Focus documents Juicebub advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children, Ingesting as little as one-haif teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Piease respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! hitp://fivstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Kaz Vape
2417 Lenai Circle
Corona, CA 92879

Dear Kaz Vape:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liguid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Kaz Vape advertising liquid nicotine in this manner (see attachmen’{).1 This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with~-candy-and-cereal-brands/.

? hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

3 hitp:/Airstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Lifestyles, LLC
858 Lakewood Rd
Waterbury, CT 06704

Dear Lifestyles, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Lifestyles, LLC advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and 1mages of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-27742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? Wttp://www.preventchildinjury org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media~-Guide-PCLpdf.

* http:/irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Liquid E Fusion
3324 Santa Fe St. Suite A
Riverbank, CA 95367

Dear Liquid E Fusion:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Liquid E Fusion advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause sevete stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liguid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-27742 or Andrew_Cohen@markey.senate.gov.

' http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www.preventchildinjury.org/resources/site | /General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCIL.pdf.

? htip://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Live Well
1605 West 12600 South
Riverton, UT 84065

Dear Live Well:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Live Well advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Piease respond to
this letter by January §, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury .org/resources/site 1/ General/MediaGuides/Liquid-Nicotine-Toolkii-
Media-Guide-PCl.pdf.

; http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3,
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December 18, 2015

Luxury Liquids
18820 Mandan St. Unit 415
Canyon Country, CA 91351

Dear Luxury Liquids:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicetine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Luxury Liquids advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

l hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

3 hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Madtown Vapor, LLC
111 Jefferson St. Suite E&F
Cambridge, WI 53523

Dear Madtown Vapor, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Madtown Vapor, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

MakeACig
117 Loop 150
Bastrop, TX 78602

Dear MakeACig:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents MakeACig advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www. preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Master Mix E-Liquid
117 W. Main St.
Manchester, TN 37355

Dear Master Mix E-Liquid:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Master Mix E-Liquid advertising liquid nicotine in this manner (see
a’ft{:whmenf:).l This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as litile as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and [et us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http:/Awww.preventchildinjury org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3,
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December 18, 2015

Mid America Vapor
11646 Dorsett Road
Maryland Heights, MO 63043

Dear Mid America Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Mid America Vapor advertising liquid nicotine in this manner (see
:alttachment).1 This advertising appears to be aimed at younger smokers and even children,

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by fanuary 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

; http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Mongo’s Flavors
2020 Bowie St
Sanger, TX 76266

Dear Mongo’s Flavors;:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Mongo’s Flavors advertising liquid nicotine in this manner (see attachment).
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by Januvary 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Mountain Man e Liquid
w580 st
Ashtabula, OH 44004

Dear Mountain Man ¢ Liquid:

It has come to our attention that numerous liquid-nhicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Mountain Man e Liquid advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/s ite1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/ report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Myxed Up Creations
5800 E. Colfax Ave
Denver, CO 80220

Dear Myxed Up Creations:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liguid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Myxed Up Creations advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of weli-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

> http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 1§, 2015

Nicoclean, LLC
1125 Venezia Drive
El Dorado Hills, CA 95762

Dear Nicoclean, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Nicoclean, LLC advertising liquid nicotine in this manner (see attachment).
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that fiquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Nicoticket
4513-15 S. 88" s¢.
Omaha, NE 68127

Dear Nicoticket:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Nicoticket advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
ntcotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste ®

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@rmarkey.senate.gov.

' http:ffﬁrstfocus.orgfresourcesfreporﬂﬂle-ncw—joe-camel-in—your—pantry-marketing-liquid-nicotine—to-
children-with-candy-and-cereal-brands/.

2 http:/fwww.preventchildinjury.org/resources/site /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI pdf.

3 ht‘tp:!f’-ﬁrsrfocus.org/resources;’repotﬂthe-new-joe-CameI-in«your—pantry-marketing—Iiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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Pecember 18, 2015

North Georgia Vapor
214 Atlanta Rd. Suite D
Cumming, Georgia 30040

Dear North Georgia Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored lquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents North Georgia Vapor advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicetine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen(@markey.senate.gov.

! hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury .org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Novellus Vapor Outlet
7703 Niagara Falls Blvd
Niagara Falls, NY 14304

Dear Novellus Vapor Qutlet:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Novellus Vapor Outlet advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http:/fwww.preventchildinjury .org/resources/site 1/ General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Nulife e-Cigs
PO Box 74
Spokane, WA 99206

Dear Nulife e-Cigs:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Nulife e-Cigs advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.?> Children do not understand that liquid nicotine is a poison. They
may be drawn 10 liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

1 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www._preventchildinjury .org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

One on One Flavors, LLC
502 Chaney St. Suite 1
Lake Elsinore, CA 92531

Dear One on One Flavors, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents One on One Flavors, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially sertous threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:;’{ﬁrstfocus.orgfresourccsfrepcnﬂthe-new-joe-camei—in-your—pantry-market_ing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http:ﬂmvw.preventchildinjury.orgﬁresourcesfsitellGeneraia’MediaGuides/Liquid-Nicotine—TooIkit—
Media-Guide-PCLpdf.

3 hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketin g-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Ooh La La Premium Eliquids
PO Box 151489
Cape Coral, FL 33909

Dear Ooh La La Premium Eliquids:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the chiid advocacy organization First
Focus documents Ooh La La Premium Eliquids advertising liquid nicotine in this manner (see
attachment),! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicoting can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this leiter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liguid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf,

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Otown Vapes
3510 Home Town Ln
St. Cloud, FL 34769

Dear Otown Vapes:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand hames of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Otown Vapes advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus. org/rescurces/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

* hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Parkes Vaping
109 S. Main St
Mishawaka, IN 46544

Dear Parkes Vaping:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Parkes Vaping advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, scizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

' hitp://firstfocus.org/resources/report/the-new-joe~camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www.preventchildinjury.org/ resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf. ,

’ hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

PEC Vape Shop
416 Ashmun St. Suite B
Sault Sainte Marie, M] 49783

Dear PEC Vape Shop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy orgamization First
Focus documents PEC Vape Shop advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

1 http:f;’ﬁrstfocus.orgr’resourcesfreportfthe-new-joe-camel-in-your—pantly-marketing~liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 htp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liqu id-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http://firstfocus .org/resources;‘reportfthe—new-joe—camel-in—your—pantry-marketing—liquid-nicotine-t0~
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Pell City Vape
705 Martin St.
N. Pell City, AL 35125

Dear Pell City Vape:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Pell City Vape advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew_Cohen@markey.senate.gov.

’ http:ffﬁrstfocus.org/resourcesf’reportfthemew-joe—camel-in—your-pantrymarketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/rescurces/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http:!fﬁrstfocus.org/resources!reportfthe-new-joe-camel-in«your-panny-marketing—liquid-nicotine-.to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Phantasm Vapors, LLC
951 Lila Ave ’
Milford, OH 45150

Dear Phantasm Vapors, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Phantasm Vapors, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

" http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 htip:/fwww.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

¥ http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Planet of the eVapes
PO Box 9684
Columbus, GA 31908

Dear Planet of the eVapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Planet of the eVapes advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.* Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-27742 or Andrew_Cohen@markey.senate.gov.

’ hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,”

* htp:/Awww.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClpdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Premier Vaporizer/MPC Unlimited, LLC
7025 CR 46A Suite 1071 #216
Lake Mary, FL 32746

Dear Premier Vaporizer/MPC Unlimited, LLC:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Premier Vaporizer/MPC Unlimited, LLC advertising liquid nicotine in this
manner (see attachment).! This advertising appears to be aimed at younger smokers and even
children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-lquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* http://www preventchildinjury org/resources/site H/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

; http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3,
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December 18, 2015

Primo Vapors
999 E. Fry Blvd #104
Sierra Vista, AZ 85635

Dear Primo Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Primo Vapors advertising liquid nicotine in this manner (see attachment).I
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children, Ingesting as little as one-half teaspoon of liguid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury org/resources/site 1/General/ MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-~
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Puff Vapors
7835 S. Rainbow Blvd. Suite 13
Las Vegas, NV 89139

Dear Puff Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Puff Vapors advertising liquid nicotine in this manner (see attachment).! This
advertising appears 1o be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letier by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? http /firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Puffs Creative Team
3700 E. Douglas St
Wichita, KS 67208

Dear Puffs Creative Team:

It has come o our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Puffs Creative Team advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of ligud
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal 1o children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8§, 2016 and let us know whether you will voluitarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

" hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp:/Awww.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Rockwall VaporStop
121 Kenway
Rockwall, TX 75087

Dear Rockwall VaporSiop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liguid-nicotine products using recognizabie brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Rockwall VaporStop advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! hitp:/ffirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

® hitp:// www,preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

* hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

RX Vapers
4421 Roosevelt Blvd., Suite J
Middietown, OH 45044

Dear RX Vapers:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents RX Vapers advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.®

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

> http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-fiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

ShippWrecked E Liquid
9645 E Colonial Dr. #106
Orlando, FL 32817

Dear ShippWrecked E Liquid:

It has come to our attention that numerous liquid-nicotine manufacturers have been
matrketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Shipp Wrecked E Liquid advertising liquid nicotine in this manner (sece
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices,
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

‘ http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy~and-cereal-brands/.

? hitp://www.preventchildinjury org/resources/site ] /General/MediaGuides/ Liguid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

} hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

ShopMVG.com
6860 Canby Ave #115
Reseda, CA 91335

Dear ShopMVG.com:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents ShopMVG.com advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

* hitp://www.preventchildinjury.org/resources/site 1/ General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf. :

* http Jiirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



‘ Q000 wuam
SHBPMVG HOME NEWARRNALS MSCY  DVICES - ACDISSORNS - SME- BIOG  REFRAFRIEND
WA FOR LIFT “mm mm'm me

FREE SHIPPING ON ALL US. ORDERS. ALL THE TIME

#88 - THIN MINT COOKIES

512,00

Whe doesu't love Girl Scout Thin Mint coolies™
Flavor Pratde - Mt Chocolate

20, 85 PG/VG Rasio

a 1 x
] , Available in syod and ol butties
Hiotine Level
Y :
Tt 2 Easy Shopping

B YAHOO! L



December 18, 2015

Show Me Vape, LLC
110 N. Rock Rd #130
Wichita, KS 67206

Dear Show Me Vape, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Show Me Vape, LLC advertising liquid nicotine in this manner (see
.':1’£tachrnent).1 This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficuity
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smeli and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp:/Hirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCL.pdf.

? hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Signature Vapors
2205 Lafayette Rd
Ft. Oglethorpe, GA 30742

Dear Signature Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advoecacy organization First
Focus documents Signature Vapors advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

’ http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

® http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3. '
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December 18, 2015

Slim’s E-Juice, LLC
824 Mcarthur St Ste. B
Manchester, TN 37355

Dear Slim’s E-Juice, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Stim’s E-Juice, LL.C advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:r’fﬁrstfocus.m'g/resourcesz’reportfthe-new—joe-camel—in—your—pantry-marketing—liquid-nicotine«to—
children-with-candy-and-cereal-brands/,

2 bttp://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-j oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Smoke Anywhere For Penny’s, LLC
1020 Crews Road
Matthews, NC 28105

Dear Smoke Anywhere For Penny’s, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Smoke Anywhere For Penny’s, LLC advertising liquid nicotine in this manner
(see attachment).l This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

% http://Awww.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCILpdf.

3 http:/irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Smoke Revolt
3111 W. Sylvania
Toledo, OH 43613

Dear Smoke Revolt:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Smoke Revolt advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

: http://firstfocus.org/resouices/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Smoke Smart/Lucky Day, Inc.
11836 Judd Ct. Suite 338 B
Dallas, TX 75253

Dear Smoke Smart/Lucky Day, Inc.:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy. organization First
Focus documents Smoke Smart/Lucky Day, Inc. advertising liquid nicotine in this manner (see
attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1 /General/ MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Smoke Time
7229 Little River Turnpike
Annandale, VA 22003

Dear Smoke Time:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Smoke Time advertising liquid nicotine in this manner (see attachment).! This
advertising appears.to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liguid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:;’z’ﬁrstfocus.org!resourcesr‘reportfthe-new-joe-camel-in-your«pantry-marketing~!iquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

> http:ff‘ﬁrstfocus.orgfresources!repordthe—new-joe—camel-in—your—pantry-marketing—quuid-nicotine-tc-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Smokeless Hawaii
719 Kamehameha Hwy Ste. B 102-A
Pearl City, HI 96782

Dear Smokeless Hawail:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Smokeless Hawaii advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
mcotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

! hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

® http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

SmokeNMist
51 W. Elliot Rd., Suite 101
Tempe, AZ 85284

Dear Smokenmist:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents SmokeNMist advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeat to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8§, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew Cohen@markey.senate.gov.

' http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Smooth Vapes
1406 8. Walton Blvd. Suite 15
Bentonville, AR 72712

Dear Smooth Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Smooth Vapes advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be atmed at younger smokers and even children,

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCL.pdf, .

3 http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Southside Vapor
6 SE 5™ Ave
Delray Beach, FL 33498

Dear Southside Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Southside Vapor advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liguid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liguid-nicotine bottles bearing labels with familiar brands, whose conients have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-27742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-paniry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCE.pdf.

¥ hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Sparky’s Electronic Cigarettes
2060 W. River Rd
Tucson, AZ 85704

Dear Sparky’s Electronic Cigarettes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Sparky’s Electronic Cigarettes advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liguid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

? http:/Awww.preventchildinjury.org/resources/site | /General/MediaGuides/ Liquid-Nicotine-Tootkit-
Media-Guide-PCLpdf.

* http://irstfocus.org/tesources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3,
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December 18, 2015

Steam Spirit Vapor
1419 North Boulder Highway Suite E
Henderson, NV §9011

Dear Steam Spirit Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Steam Spirit Vapor advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 htp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



— ) 702-830-3556_

STEAM SPIRIT VAPOR

e STEAM SPIRIT VAPOR




December 18, 2015

Stella Blues Vapors
6785 Mail Drive
Cedar Hill, MO 63016

Dear Stella Blues Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Stella Blues Vapors advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liguid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotisie-to-
children-with-candy-and-cereal-brands/.

® http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cerezl-brands/ at 3.
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December 18, 2015
SVAVapor/Sunvalley Apps
Dear SV AVapor/Sunvalley Apps:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents SVAVapor/Sunvalley Apps advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of hiquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and tmages of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

! http:a’fﬁrst’focus.orgf’resourcesfrepmﬂthe-new—joe-camel-inuyour-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http J/Iwww preventchildinjury.org/resources/site [/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

} http:ﬁfirstfocus.org!resourcesfrepom‘the-new-joe-camel-in~y0ur—pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Sweet Southern Vapes
535A Valparaiso Pkwy
Valparaiso, FL 32580

Dear Sweet Southern Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documients Sweet Southern Vapes advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented, Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liguid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.* Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: h_ttp:f’fﬁrstfocus.orgfresourcesfreportz’the-new-joe—camel-in-your—pantry—1narketing~liquid-nicotine-‘to-
children-with-candy-and-cereal-brands/.

2 http:ﬁwww.preventchildinjury.orgfresources/site1;’Genera_ifMediaGuidesKLiquidNicotine—TooIkit—
Media-Guide-PCl.pdf.

’ hitp:/firstfocus.org/resources/report/the-new-joe-camel- in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Sweet Stuff E-liquid/Sweet Holdings Ltd. Co.
PO Box 2101
Mountain Home, AR 72654

Dear Sweet Stuff E-liquid/Sweet Holdings Ltd. Co.:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Sweet Stuff E-liquid/Sweet Holdings Ltd. Co. advertising liquid nicotine in
this manner (see attachment).’ This advertising appears to be aimed at younger smokers and
even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe storachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joescamel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

% http://www.preventchildinjury org/resources/site 1/General/ MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? http:/Airstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Tenacious 7 Vapor
3969 Renate Dr
Las Vegas, NV §9103

Dear Tenacious 7 Vapor:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Tenacious 7 Vapor advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices inay violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/. '

2 http://www.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media~-Guide-PCIpdf.

> http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Texasvapes Custom Made E-liquids
1205 Eastlake Dr
Weatherford, TX 76087

Dear Texasvapes Custom Made E-liquids:

1t has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Texasvapes Custom Made E-liquids advertising liquid nicotine in this manner
(see attachment). This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices,
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

' http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp:/Awww.preventchildinjury org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

? hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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Pecember 18, 2015

The Chamber of Vapes
998 Bagby St
Houston, TX 77002

Dear The Chamber of Vapes:

1t has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The Chamber of Vapes advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http//www.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

The Choice Vape Shop
1212 Towanda Ave
Bloomington, IL 61701

Dear The Choice Vape Shop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The Choice Vape Shop advertising liquid nicotine in this manner (see
attachment).' This advertising appears to be aimed at younger smokers and even children,

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

‘Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov. '

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http:/fwww.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



"The Choice” Vape Shop - VAPING
HARDWARE & E-LIQUID

“THECHOIGE" DRIPUNE 1MMY THE JUICEMAN SWEETTOOTH RUCKUS ALPHA VAPE
LIGHTHOUSE HIGHLANDER NIGQUID DASIUICE ZEUSEJUICE TRIPPY DRIPS
GUTTWDOD PINUP GAPEFEARJUIGECO. BOOSTED

SWEDISH FISH - 6,12, 18MG NICOTINE




December 18, 2015

The e-Juice Factory
104 E Pasadena Rd
Pasadena, MD 21122

Dear The e-Juice Factory:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, break{ast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The e-Juice Factory advertising liquid nicotine in this manner (see
attachment)." This advertising appeats to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

" http://firstfocus.org/resources/report/ihe-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

. http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

? http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

The Factory Vape
707 S. Brand Blvd
Glendale, CA 91204

Dear The Factory Vape:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand hames of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The Factory Vape advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224.2742 or Andrew_Cohen@markey.senate.gov.

! hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-~and-cereal-brands/.

g http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

The One Stop Vapor Shop
758 Silver Biuff Rd. #5602
Aiken, SC 29804

Dear The One Stop Vapor Shop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus docurnents The One Stop Vapor Shop advertising liquid nicotine in this manner (see
attachment).' This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site  /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http:/irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

The Vape Mall
704 West Pearce Blvd
Wentzville, MO 63385

Dear The Vape Mall:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The Vape Mall advertising liquid nicotine in this manner (see attachment).!
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-j oe-camel-in-your-pantry-marketing-liguid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury. org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* hitp:/firstfocus.org/resources/report/the-new- Joe«camel in-your-pantry-marketing-liquid-nicotine-io-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

The Vapor House
17520 US Hwy 69
Whitewright, TX 75491

Dear The Vapor House:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The Vapor House advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site | /General/MediaGuides/Liguid-Nicatine-Toolkit-
Media-Guide-PCI.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

The Vintage Vaporium
610 ¥ D-Street
South Charleston, WV 25303

Dear The Vintage Vaporium:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents The Vintage Vaporium advertising liquid nicotine in this manner (see
attachment).” This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

i http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp /fwww.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine- Toolkit-
Media-Guide-PCLpdf.

; http:/firstfocus.org/resources/report/the-new-joe-camel-in-y our-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

ThunderVapes, LLC
7785 Gabriel Garth Ct
Severn, MD 21144

Dear ThunderVapes, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents ThunderVapes, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.”> Children do not understand that liquid nicotine is a poison. They
may be drawn to Jiquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http:/Awww.preventchildinjury . org/resources/site/ General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf, :

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

ThunderVapor
7000 NW 122™ St
Oklahoma City, OK 73142

Dear ThunderVapor:

It has come- to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents ThunderVapor advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp://firstiocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

3 hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

TNT Pure Vapors
3715 E, North St
Greenville, SC 29615

Dear TNT Pure Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents TNT Pure Vapors advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liguid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.”> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices, You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:z’fﬁrstfocus.org;’resourcesfreportfthe-new-joe-camei-in-your-pantry~marketing~liquid-nicotine'—to-
children-with-candy-and-cereal-brands/,

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel- in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Tokejuice.com
2839 Eastway Dr.
Charlotte, NC 28205

Dear Tokejuice.com:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Tokejuice.com advertising liquid nicotine in this manner (see attachment).
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.goy.

: http:;’;’ﬁrstfocus.org/resources;"reportz’the—new-joe—camel-in-your—pantly-marketing—[iquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www preventchildinjury.org/resources/site | /General/MediaGu ides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

* htp :f‘ffirsl:focus.orgfresourcesfreportfthe-newjoe-came[-in-your—pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Triple Crown Vapors
114 Big Hill Avenue
Richmond, KY 40475

Dear Triple Crown Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Triple Crown Vapors advertising liquid nicotine in this manner (see
attachment). This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liguid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizure-s, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:ff’firstfocus.orgz'resourcesfrepomthe-new-joe-camel—in~y0ur—pantry-marketing—iiquid-nicot_ine-to—
children-with-candy-and-cereal-brands/.

? http://www.preventchildi njury.org/resources/site [/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http:;’f’ﬁrstfocus.orgf‘resour‘ces;’reportfthe-new-j0e-camei~in—you1'-pantry-m-arketing~liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3,
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December 18, 2015

True Vape USA
12204 Bermuda Crossroad Ln
Hester, VA 23831

Dear True Vape USA:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents True Vape USA advertising liquid nicotine in this manner (see attachment).
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vdmiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.>

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

: http:r’/ﬁrstfocus.org/resources/reportfthe-new-joe-camel-in-your-pantly—marketing—[iquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site ] /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

’ http:f’r‘ﬁrstfocus.org/resources!repor’tlthe-new-joe-camel-in-your—pantry-marketing—liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Twisted Clouds E-Juice
1035 Putnam Dr. NW
Huntsville, AL 35816

Dear Twisted Clouds E-Juice;

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Twisted Clouds E-Juice advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:;’;’ﬂrstfocus,org/resourcesfreportr’the-new-joe-camel—in—your—pantry-marketing—!iquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.prevenichildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketin g-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.



December 18, 2015

US Vapor Shop
340 Delaware Ave. Suite 2

Delmar, NY 12054

Dear US Vapor Shop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents US Vapor Shop advertising liquid nicotine in this manner (see attachment). "
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchi Idinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine- Toolkit-
Media-Guide-PCLpdf.

; http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-m arketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Valley Vapors
1020 Liberty St NE
Salem, OR 93701

Dear Valley Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Valley Vapors advertising liquid nicotine in this manner (see attachment)."
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224-2742 or Andrew Cohen@markey.senate.gov.

! htip:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape 911
3020 Canton Rd. Ste. 216
Marietta, GA 30068

Dear Vape 911:

It has come to our attention that numerous liquid-nicotine manufacturers have been
matrketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape 911 advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorfid smell and taste,’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe~-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http://firstfocus. org/resources/report/the-new-joe-camel- m-your—pan‘my marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape Dudes
6100 K Ave. Suite 105
Plano, TX 75074

Dear Vape Dudes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape Dudes advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen{@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new -joe-camel-in-your-pantry- marketmg—hqmd -nicotine-to-
chlldren—w1th—candy and-cereal-brands/.

? ttpe/Awww. preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Medla-Gmde PCLpdf,

> http:/firstfocus. org/resources/report/the-new-joe-camel-in-your-pantry- -marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape King San Diego
989 5™ Ave
San Diego, CA 92101

Dear Vape King San Diego:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape King San Diego advertising liquid nicotine in this manner (see
E:L‘d;achment).I This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to hquld-mcotme bottles bearing labels with famﬂlar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://ffirstfocus -org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.
2 http://www.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Medxa Guide-PCILpdf.

> hitp:/firstfocus. org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape Lounge, LLC
2741 E. Belt Line Rd
Carrollton, TX 75006

Dear Vape Lounge, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape Lounge, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.’ Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

; http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape N” Cherry’s
17415 Pacific Ave #J
Spanaway, WA 98387

Dear Vape N’ Cherry’s:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape N° Cherry’s advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn 1o liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing- liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp:/Awww.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCILpdf,

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape on the Square/Vape Town
17 Monument Sq
Urbana, OH 43078

Dear Vape on the Square/Vape Town:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape on the Square/Vape Town advertising liquid nicotine in this manner (see
attachment).! This advertising appeats to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online

marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey,senate.gov.

1 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www._preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf,

> hitp://firstfocus.org/resources/report/the-new-j oe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape Plenish/Vapor200K, LLC
2450 Alvin Avenue, #22317
San Jose, CA 95151

Dear Vape Plenish/Vapor200K, LLC:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape Plenish/Vapor200K, LLC advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicofine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose conients have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202~
224.2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-ceteal-brands/.

2 hitp://www.preventchildinjury org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCIL.pdf.

? http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape Pro’s
1955 8. Casino Dr. Ste, 242
Laughlin, NV 89029

Dear Vape Pro’s:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape Pro’s advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide~-PCIpdf.

} http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vape Zombies
494 Dennis Ct. SE
Tumwater, WA 98501

Dear Vape Zombies:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vape Zombies advertising liquid nicotine in this manner (see attachment).
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.* Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' http:f/ﬁrstfocus.org'f’resourcesfreportfthe-new-j0e-c_amel-in-your-pantry-marketing—liquid-nicotine«to—
children-with-candy-and-cereal-brands/.

: http://www.preventchildinjury org/resources/s itel/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf, '

: http:/fﬁrstfocus.orgz’resourcesfreportfthe-new-‘joe-camel-in-your-pantry-marketing—liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

VapePlay
Santee, California 92071

Dear VProCity:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents VapePlay advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liguid-nicotine bottles bearin g labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are hi ghly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 207-
224-2742 or Andrew_Cohen@markey.senate. gov.,

! http:z’x’ﬁrstﬁ)cus.org/resourcesireportfthc—new—joe-cameI-in-your-pantry-marketing—liquidnnicotine-to-
children-with-candy-and-cereal-brands/.

2 http:ffww.preventchiIdinjury.org/resourcesfsite1f'Generalf‘MediaGuidesf‘Liquid—Nicotine~Toolkit-
Media-Guide-PCLpdf.

? http:ffﬁrstfocus.org/resourcesfreport/the«new~j0e—c‘:ameI-in-your—pantrywma:keting-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapes
1680 CIHf R E.
Burnsville, MN 55418

Dear Vapes:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapes advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/ Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 http:/Mfirstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-tiquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015
Vapin’ Viper
Dear Vapin® Viper:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using reco gnizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapin® Viper advertising liquid nicotine in this manner (see attachment).” This
advertising appears fo be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine -
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you fo stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
724-2742 or Andrew Cchen@markey.senate.gov.

: http:f’a’ﬁrstfocus.org!resourcesfreportfthe-new-joe-camel-in—your—pantry—marketing—liqui_d-nicotine-to—
children-with-candy-and-cereal-brands/.

> http:ﬂwww.preventchildinjury.org/resourcesfsite 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

? http:ffﬁrstfocus.orgfresourccSa’r’eportfthe-new-joe-came!-in-your-pantry-marketing—liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapolocity
9109 Dyer St
El Paso, TX 79924

Dear Vapolocity:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapolocity advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:ﬁﬁrstfocus.org/resourcesfreportfthe—new-joe-camel—in—your—pantry-marketing-liquid-nicotine-—to-
children-with-candy-and-cereal-brands/.

2 hitp://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

’ ht‘rp:ffﬁrstfocus.orga’resourcesfreport!the-new-joe—cam-el-in-your-pantry-marketing-liquid-nicotinc«to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Vapor and Company
3617 Orlando Drive
Sanford, FIL 32773

Dear Vapor and Company:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapor and Company advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.* Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-27742 or Andrew_Cohen@markey.senate.gov.

! hittp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-micotine-to-
children-with-candy-and-cereal-brands/.

? hitp:// www.preventchildinjury . org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

} http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to~
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapor Cigs of Texas
11511 Jones Rd.
Houston, TX 77070

Dear Vapor Cigs of Texas:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapor Cigs of Texas advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of tiguid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liguid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

; http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapor Delux
100 W, Broadway #2148
Glendale, CA 91210

Dear Vapor Delux:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapor Delux advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicoting can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.® Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov,

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/. '

? hitp://www preventchildinjury org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

* http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-paniry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapor Galleria
3901 Arlington Highlands Blvd. STE 200
Arlington, TX 76018

Dear Vapor Galleria:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapor Galleria advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known,
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury org/resources/site1/General/MediaGuides/Liquid-Nicotine- Toolkit-
Media-Guide-PCl.pdf.

* http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapor Geekz
84 N. Main St
Gloversville, NY 12078

Dear Vapor Geekz:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapor Geekz advertising liquid nicotine in this manner (see attachment)." This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses.an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.”> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

3 htip://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapor Juice Shop
PO Box 862
Lakewood, NJ 08701

Dear Vapor Juice Shop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vapor Juice Shop advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/,

2 hitp:/fwww.preventchildinjury org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

VaporBomb
879 Home Ave
Akron, OH 44310

Dear VaporBomb:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents VaporBomb advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

" hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCIpdf.

3 hitp://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Vaporifics
421 Industrial Drive East Suite 213
Sulphur Springs, TX 75482

Dear Vaporifics:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vaporifics advertising liquid nicotine in this manner (see attachment).” This
advertising appears to be aimed at younger smokers and even childrex.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp:/fwww.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

> hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vaporland
6340 E. Spring St
Long Beach, CA 90815

Dear Vaporland:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Vaporland advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January &, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen(@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp://www preventchildinjury. org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

3 http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/-at 3.
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December 18, 2015

VaporPalace
4475 Trinity Mills Rd. PO Box 701082
Dallas, TX 73370

Dear VaporPalace:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents VaporPalace advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices. -
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-came-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-ToolKit-
Media-Guide-PClLpdf.

? http:/Airstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Vapor-Stop
2700 Mockingbird Ln, Suite 102
Greenville, TX 75402

Dear Vapor-Stop:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks, A recent report by the child advocacy organization First
Focus documents Vapor-Stop advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with~candy-and-cereal-brands/.

? http://www.preventchildinjury.org/resources/site1/General/MediaGu ides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

> hitp:/Hirstfocus, org/resources/report/the-new-joe-cam el-in~your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.






December 18, 2015

Vaporwizard
4700 Hardy St. Suite L
Hattiesburg, MS 39402

Dear vaporwizard:

It has come to our attention that numerous liguid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents vaporwizard advertising liquid nicotine in this manner (see attachment).' This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of Liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficuity
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.”

Your online marketing practices that vtilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

' hitp:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

? hitp//www.preventchildinj ury.org/resources/site 1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

} http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Victory Vapor Inc.
550 24™ Ave NW Suite B
Norman, OK 73069

Dear Victory Vapor Inc.:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Victory Vapor Inc. advertising liquid nicotine in this manner (see attachment).'
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:;’fﬁrstfocus.org/resourcesz‘reportr’the—new-joe-camel-in-your-pantry-marketing—liquid-nicotine—to—
children-with-candy-and-cereal-brands/.

: hitp://www.preventchildinjury.org/resources/site1 /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCIL.pdf.

} http:/firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

VProCity
39656 Potrero Dr
Newark, CA 94560

Dear VProCity:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents VProCity advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine ¢an cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.”> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

‘ http:Hﬁrstfocus.org/resources;’repoﬁfthe—new-joe—camei-in-your—pantry»marketing»liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

! http:ﬂﬁrstfocus.org/resourcesfreportf’the-new—joe-camei—in-your-pantry-marketing—liquid—nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Wet Vapes, Inc.
3333 Sheridan Dr.
Ambherst, NY 14228

Dear Wet Vapes, Inc.:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Wet Vapes, Inc. advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and Iet us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http:f/ﬁrstfocus.org/resources;’reportfthe-new-joe-camel-in—your-pantry—marketing—liquid»nicotine-to—
children-with-candy-and-cereal-brands/.

2 hitp://www.preventchildinjury.org/resources/site 1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCLpdf.

: http://irstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2013

Wickedly Hot Vapors
001 W. Parker Rd.
Plano, TX 75023

Dear Wickedly Hot Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Wickedly Hot Vapors advertising liquid nicotine in this manner (see
attachment).! This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereai-brands/.

? http://www.prevenichildinjury.org/resources/site} /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf,

: http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015

Wizard’s Elixir
3824 Cedar Springs Rd. #547
Dallas, TX 75219

Dear Wizard’s Elixir:

It has come to our attention that numerous liqutd-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Wizard’s Elixir advertising liquid nicotine in this manner (see attachment).’
This advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liguid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.? Children do not understand that liquid nicotine is a poison, They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew Cohen@markey.senate.gov.

! http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site | /General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PClLpdf.

* http://firstfocus.org/resources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/ at 3.
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December 18, 2015
Yes Vapors
Dear Yes Vapors:

It has come to our attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Yes Vapors advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children,

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.> Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.’

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highty objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntari ly stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

! http:ff’ﬁrstfocus.org/resources;’reportfthe—new-joe-camel-in—your—pantry-marketin g-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http://www.preventchildinjury.org/resources/site1/General/MediaGuides/Liguid-Nicotine-Toolkit-
Media-Guide-PCI.pdf.

? http:f.r’ﬁrstfocus.0rg/re‘sourcesr‘report/the-new*joe-camel-in—your-pantry—marketing—liquid-nicotine-to~
children-with-candy-and-cereal-brands/ at 3. '
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December 18, 2015

Zigret.com
Orange County, CA 92801

Dear Zigret.com:

It has come to out attention that numerous liquid-nicotine manufacturers have been
marketing flavored liquid-nicotine products using recognizable brand names of candy, breakfast
cereal, and other foods and drinks. A recent report by the child advocacy organization First
Focus documents Zigret.com advertising liquid nicotine in this manner (see attachment).! This
advertising appears to be aimed at younger smokers and even children.

Nicotine’s dangerous and addictive properties are well documented. Liquid nicotine
poses an especially serious threat to children. Ingesting as little as one-half teaspoon of liquid
nicotine can cause severe stomachaches, vomiting, seizures, increased heart rate, difficulty
breathing, and even death.” Children do not understand that liquid nicotine is a poison. They
may be drawn to liquid-nicotine bottles bearing labels with familiar brands, whose contents have
a flavorful smell and taste.?

Your online marketing practices that utilize the names and images of well-known
products that appeal to children are highly objectionable, and we urge you to stop these practices.
Additionally, these practices may violate federal trademark protection laws. Please respond to
this letter by January 8, 2016 and let us know whether you will voluntarily stop your online
marketing practices. You may address any questions about this request to Andrew Cohen at 202-
224-2742 or Andrew_Cohen@markey.senate.gov.

’ http://firstfocus.org/tesources/report/the-new-joe-camel-in-your-pantry-marketing-liquid-nicotine-to-
children-with-candy-and-cereal-brands/.

2 http:/Awww preventchildinjury.org/resources/site1/General/MediaGuides/Liquid-Nicotine-Toolkit-
Media-Guide-PCl.pdf.

* http:fx’ﬁrstfocus.org/resourcesfreportf’the—new—joe-camel-in-your—pantry—marketing—liquid-nicotine—to-
children-with-candy-and-cereal-brands/ at 3.
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